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All the answers should be written completely j "'(h\or in Kannada.

SECTION A \
PR - D &,

Answer any FIVE of the followmg questmns Eac\h\qh estion carries 2 marks.

5

c).

. d)

g)

CGR[YTente 2@ IZnen emsd . T3 IR ) wore.
1. a) ’

(5%x2=10)

Define Engel’s law on consumptlon
QONT AT OBII), WO

Give any two examples of secondary data collection. -
030D - [Tp& | ﬁoﬁ:ﬁ% NOVRD)  NTOBTH e : '

What do you mean by ANOVA?

ANOVA aocﬂtﬁeab?

Define exploratory research.
TOBRFIZE  ROBRFIONZ, 3)3333?3.«0 _

State any two differences between questionnaire and schedules in marketing
research. 5.
ZPWDTE TOBRFIODNY JTPRY DB, VeRTEODH  IBDRT aéaagsmabd
SPA. | |

What do you mean by non-probability sampling? |
AW, TS ROP[IODIONYT  [IRTO  HOTBeH?

What is t-test?
1»,3—5aeéoj::c'\'ogl NWOA.
2 [P.T.O.
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SECTION - B
Fn - W
Answer any FOUR of the following questions. Each question carries 5 marks,
(4%x5=20)

SN oimqs)_aacsdm LN gﬁalrwﬂ QB0 =3 gdﬁﬁ 5 evoansh.

2.  Briefly explaih the primary data collection methods.
RPWE Dbd NONTE  AESIID), I[OTN  DTOR.

3. Write a short note on Nicosia model.
QEACIOIND  RBPTOOD uzi wOT AP es £'3 20B000.

4.  State the differences between qualitative and quantitative research.
mméj 303_39 5533—035 RoZRTI0D IR 533 &’)ESJ EPA.

S.  What are the characteristics of Marketing research?
Soodredont XoZeePI0D  MHRVBRRYR, DB|OA.

6. Explain the steps in consutners decision making _process; .
BT  JPOFONTYR), [PRD TFodod TOSNTR, D[OX.

SECTION - C
TN - = A
Answer any TWO of the following questions. Each question carries 12 marks.
ClRF)TRRETRe ITE T, neR w38 deR. J3deowwe, 12 ©o3n. (2x12=24)

What is market research? Elaborate the important steps in marketing research process.
SREE HoAReES - KomCeD?  wRiruon’ ZodeeEte  FHOHODY - TE0D

mane:aql IR,

- 8 Whois a conéumer? What are the factors affecting consumer behaviour?
m®3 035037 MOBTT IRDTEFOD eSS TOwoRD WeDW  WOBNW  0IT0R)H)?.

9. Write a short note on:

a) Howard sheth model
b) Environmental determinants of consumer buying behaviour.

éSwE‘é 2230200,

a) TRWOBEF 33 R[WRTO
b)) M®IC L3leldA) 5&55@6@ SOXT amrdr{@o

]

Scanned with CamScanner



T R 3) DEBC506

SECTION - D
PR - @
Answer any ONE of the following questions. The question carries 6 marks.(1%6=6)
clycie 2omd HIR wo3dr. Fa Yo 6 woirv, BRI,

10. Design a questionnaire to collect information on consumer satisfaction on a specific
product of your choice.
IR, wohHoh PFT WINE hed TEEI0 Fpod [bIoHE, BRI
TTOWPODRY,  AWWIRRVA.

11. Prepare a marketing survey report with imaginary information. 9
OB WPHIIPOONR  [RWBL  BEFOD WOQODH), FOIROA.
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